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Author Bio
ANDY BECK is a devoted writer,
musician and multilinguist. He
believes that each and every one
of us has a story; a deep passion
that can guide us on a journey of
self-discovery and growth
towards the life we really want.
Andy inspires others to walk this
path via his writing, music, social
media content, public speaking
and coaching.
In his twenties, Andy struggled
to break the mental hold that the
scripted, 9-to-5 lifestyle has over
many of us. Now, Andy currently
works a job with reduced hours,
which pays the bills but frees up
the time and energy required for
his written and musical work. His
writing conveys a positive, yet
practical message to assist
others in finding their own
passion, getting the right people
on their side, targeting their
audience correctly, and getting
paid to do it.
Andy and his amazing wife
Kerstin split their time between
Glasgow, Scotland and
Maidstone, England.

Andy Beck

Book Bio
Gus, Lin, Herman and Rash are
four talented musicians playing
Irish and Scottish music with a
punk
twist.
They’re
nonconformists who’ve found
their passion, but how will they
make their dreams of big
success a reality? Especially
when scepticism, hostility and
even physical violence are to
beset
their
path?

Author: Andy Beck
Category: Music Fiction, Self-Help
ISBN (paperback): 978-1-5272-6468-7
ISBN (hardback): 978-1-5272-6469-4
ISBN (e-book): 978-1-5272-6470-0
Publisher: Andy Beck Productions

The band must either persevere
through the fire and emerge
victorious . . . or fail and selfdestruct among the flames.
This stirring and suspenseful
musical ride will appeal to all
nonconformists,
especially
those with their own burning
passion and the courage to
pursue it. An action plan at the
end of the book equips readers
with the tools needed to find
success and to withstand
setbacks and failures.

TESTIMONIALS
"Folk has come a long way since the
‘folk boom’ of the 1960s (or ‘great folk
scare’ as some refer to it), and despite
predictions to the contrary, folk is more
vibrant and popular than ever. Andy
Beck spins a tale that shows us how
folk musicians can earn a living doing
what they love." Dan Murphy, 'The
Acoustic Outpost'
"A rewarding read. Well written,
engaging and insightful. A voyage into
the lives and minds of struggling
musicians, and a glimpse into the
battles that every man and woman
with a dream must face." Joe Barnes,
author of Do The Work You Love
"Anyone who has ever stepped on
stage as a musician, or watched from
the audience, will love this book.
People making music, and music
making people; a wonderful, riproaring ride through life at its dreamy,
devoted, detuned and drunken best!"
Michael Klevenhaus, founder of the
German Centre for Gaelic Language
and Culture

Target Audience
WHO SHOULD READ
• fans of Irish/Scottish folk music
• folk music radio hosts
• readers of Celtic culture magazines
• Celtic music festival organisers & attendees
• creative entrepreneurs
• readers of books & blogs on entrepreneurship
• organisers and attendees of related meetups
• readers of books & blogs on entrepreneurship

Demographics
Primarily middle-class, aged 25-60, educated to “A Level” (UK)
or above. Atheist, agnostic, Christian or Jewish.

BOOK BENEFITS
• an exciting story about four musicians
who dare to dream
• learning that applies to all people with a
strong passion
• the encouragement to begin one’s own
journey as an entrepreneur
• the tools required for success
• the resilience needed to withstand setbacks

Book Excerpt
Chapter 4: The Rules of Society
Grabbing his coffee and taking a sip, Rash returned to his desk. At least he
would be seeing the band on Sunday, for the St. Patrick’s Day parade that—in his
view, somewhat peculiarly—was scheduled for a week before the actual day. And
in the meantime, he had enough in his inbox and queues to get him through to
5pm and the well-earned weekend. Sitting down, he unlocked his PC and got
back to it, answering customers and colleagues alike about items that were
alternatively missing, incorrectly listed, or performing particularly well in the
company’s online catalogue. His teammates kept up their occasional smalltalk
while the screens up on the wall (one per row) glared down at them, updating the
numbers in realtime.
As he worked at a consistent rate and got through most of his coffee, Rash’s
thoughts returned once or twice to his earlier disagreement with Paul. His
esteemed colleague certainly liked to pass himself off as a wise guy, a man wellversed in multiple faculties. But music? Was that really Paul’s area of expertise?
“We don’t need a record deal to be successful,” Rash remembered Herman
telling him once. “Nowadays, nobody does.” His Austrian bandmate had gone on
to explain how the music industry was dead, with smart musicians opting for a doit-yourself, online approach. Herman had most likely learned this from the lady
whose course he was taking; Rash couldn’t remember her name at present, but
she was apparently doing things her own way, earning a nice living, and providing
inspiration to fans and budding musicians alike. Herman, for one, seemed to put
faith in her teaching. Faith, Rash noted then. Yeah, that was it.
But forenames aside, was a recording contract truly superfluous? If so, then
Paul had been wrong. Maybe it wasn’t all about luck, or being in the right place at
the right time. And what else was it that he’d said? “It’s the rules of society, man.”
Was that even a valid answer? Were there really a fixed few tried-and-tested
paths that one could take in life? Or was Paul’s comment more like an excuse?
An excuse to defend convention and not bother exploring any alternatives?

Interview
Questions
inspired you to write Folk
1 What
Springs Eternal?

is a niche, and why is
10 What
this so important?
I don’t really know what my

Is folk music still alive today,

11 passion is. Is this normal?

How has folk music changed

12 why will it be of use to me?

4 Irish music that is so unique?

What is it about Scottish and

13 creative entrepreneurs make?

did you blend folk music
5 Why
with punk music in this book?

14 out there. What is your advice?

2 and where can it be heard?
3 from the 1960s to today?
5

What is accountability, and

What marketing mistakes do

I’m frightened to put my ideas
I’m not good with rejection or

Why did you set the book in

15 failure. How can I handle these?

What sights are worth seeing

16 and gain their trust?

Tell us about the Scottish

17 for my products?

By following my dreams, am I

18 entrepreneur worth the risk?

6 Nova Scotia, Canada?

7 in the Celtic countries?

8 Gaelic language. What is it?
9 dicing with financial disaster?

How do I study my customers,
How do I run a test campaign
Is following my dreams as an

STORY IDEAS FOR REPORTERS:
1. Folk music—then and now: How did folk music become
popular? What changes and mutations has it undergone?

2. Celtic culture: What makes the Celtic countries and their
culture (e.g. St. Patrick’s Day) so attractive?

3. Scottish Gaelic: What is Scottish Gaelic? Why was it
suppressed, and why all the fuss about it now?

4. Following dreams: Should I follow my dreams, or abandon
them? Do the risks outweigh the potential benefits?

5. Niches: What is a niche? Should I have one? Or would that
exclude potential clients?

6. Accountability: What is accountability? Why is it effective,
and how can I find an accountability partner?
7. Self-confidence: I’m scared of putting my ideas out there.
Can I overcome this fear? If so, how?

8. Handling rejection: I hate rejection and failure, they hurt
me deeply. Can I learn to deal with them? If so, how?

9. Social media: How many social media sites do I need to be
on today? Which ones are most important?
10. “I am not enough”: I don’t think I’m experienced, smart or
good enough to find my own success. What can I do?
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Connect
with Andy
Beck
Email: andy@celticpunkauthor.com
Phone: +44 (0)7922 417671
Website: celticpunkauthor.com
Facebook: facebook.com/andybeckwriting
Instagram: @thecelticpunkauthor

